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Abstract

One of the goals of lifelong education is to maintain the quality of life of the individual and to acquire
knowledge and skills to adapt to different periods of life. The Internet has become an inseparable part
of daily life as an easy and cost-free environment that offers lifelong learning materials for different
target groups and different contexts in nowaday: The woman is confronted as one of the distinct
target audience group on the Internet and has a large number of websites targeting women's lifelong
education. Surveys show that women's internet usage rates are increasing steadily, exceeding 50%.
In this research, women's Internet sites will be evaluated with gender perspective in terms of lifelong
education. When the concept men and women moved to the gender dimension; roles, duties and
responsibilities of the society, how the society sees, perceives and expects the individual. At the
forefront of women's role in gender is the motherhood, which is regarded as a natural consequence of
fertility. It is also the responsibility of the woman to care for the side heat, the housekeeping and the
inhabitant: On the other hand, while being a "good woman" fulfills all these responsibilities, it is linked
to the external appearance. The research focuses on the discourse that women's sites especially deal
with in terms of gender in terms of life-long educational view:

The most visited 5 women Internet sites were included in the sample of the study. The study was
performed by descriptive cross-sectional scanning method is a research method.
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