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Ozet

Bu ¢alisma spor medyasinin toplum lizerindeki sosyolojik etkilerinin incelenmesi amaciyla yapilmistir. Calismada
kisilerin sosyolojik boyutlari ele alinarak spor medyasindan beklentileri gézlemlenmistir. Medyanin toplumu
etkileme giici ile bireylerin davranis sekillerini etkilendigi gériilmektedir. Spor olaylarini halka duyurma islevini
yerine getiren spor medyasi, tim diinyada oldugu gibi tlkemizde de genis kitleleri etkileyen bir glice sahiptir.
Bu arastirmada Turkiye’deki spor medyasinin durumunun belirlenmesi ve spor kamuoyunun medyadan
beklentilerinin saptanmasi amaglanmistir. Etik konusu gazetecilerin okurlarina, haber kaynaklarina ve haber
yaptiklari kisilere karsi sorumluluklari temel alinarak incelenmistir. Glinlimiizde spora duyulan ilginin her gecen
gilin artmasi sonucu biyiik bir spor kamuoyu olusmustur. Kitle iletisim araglari bu kamuoyunun olusmasinda,
bilgilenmesinde, yonelmesinde biiyik pay sahibi olmustur. Medyanin toplumun yapisi ve bireyler arasi iligkilerin
niteligi ve sekli Uzerinde yeniden yorumlayip duzenleyen ve sekillendiren bir etkisi oldugunu medya konusunda
yapilan arastirmalar agikg¢a gostermektedir.

Anahtar Kelimeler: Spor, Medya, Sosyoloji, Toplum.

THE SOCIOLOGICAL IMPACT OF SPORT MEDIA ON SOCIETY

Abstract

This study has been carried out with the purpose of analysis of the impact of sport media on society. The
expectations of persons have been observed by taking the sociological aspects.

It has been observed that media affect the way of behaviour of individuals with its influence power on society.
In this study the object is to specify the situation of sport media in Turkey and determine the expectation of
sport public opinion from the media.

The subject of ethics has been inspected based upon the responsibilities of journalists to their readers, news
sources and reported persons as news.

At the present time a big sport public opinion has been formed as a result of increasing interest every passing
day.

Mass communication has played a big role for the creation, groundind and orientation of this public opinion.
The researchs carried out on media have clearly revealed that the media has interpretitive, regulative and
formative impact on public structure and quality and form of interpersonal relations.
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